Ko‘f W”WOW To Consider For 2026

Touchpoints are where your brand and your customer or prospective customer come together.
Touchpoints encompass any interaction where customers experience or connect with your brand,
physically and digitally. Well-designed touchpoints can effectively sell to prospects without you being
in the room; this is why it is important to take care of them. A range of meaningful and consistent
touchpoints shows the essence of who you are as a brand and creates positive brand associations.

Do you use?
Is this touchpoint actively used in your brand strategy?

Giving right message?
Visually and verbally, does it effectively convey your brand's intended message and represent it at
its best?

Consistent?
Are you using this touchpoint consistently?

Action needed?
What could you do to improve this touchpoint? Note the actions in the box at the end of the checklist.

Do you Giving right  Consistent? Action
use? message? needed?

Internal Communications

Keep company values and branding consistent
internally and externally e.g. monthly team newsletters O O

reflecting company branding and core values

O

Consistent Branding Everywhere
Ensure consistency across all online and offline
channels for unified messaging and trust e.g. same
branding on website, social media and email campaigns

Transparent Business Values/Ethics
Communicate brand values and mission to build trust,
align beliefs and foster loyalty e.g. highlighting
sustainability, industry memberships or ethical sourcing

User Experience and Interface

Use branding on digital features for better user
experience, engagement and increased conversions.
e.g. branding your website favicon and loading screens

Mobile Optimisation

Ensure website is mobile-friendly and easy to navigate
for better accessibility, engagement and conversions
e,g, quick-loading site with clear call-to-action buttons

Search Engine Results

Ensure your brand’s online visibility to reinforce
purchase decisions, offer peace of mind and build trust
e.g. securing top spot on Google for industry keywords

Digital Presence

Ensure meta descriptions and tags reflect your brand
for reach, leverage strengths and innovation e.g.
optimising website’s meta tags for industry keywords
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Email signatures

Consistent email signatures boost team morale, ensure

alignment and foster cohesive brand culture e.g. all Q Q
staff using a uniform signature with logo and title

O

Feedback Questionnaires

Gathers insights, improve offerings and demonstrate
customer value e.g. feedback form for clients on service
performance and customer experience

Post-Purchase & Follow-Up

Send personalised thank you notes, confirmations and
receipts to cement loyalty and boost repeat business
e.g. Thank you email with discount or regular check-ins

Content Marketing

Creating engaging content to enhance brand visibility,
foster relationships and engage community e.g. blogs,
case studies, white papers and case studies

Industry Networking & Engagement
Participate in events for brand trust and increased
exposure e.g. industry-specific events, trade shows or
business networking events

Events and Sponsorships

Attend trade shows and exhibitions to expand reach,
establish credibility and engage customers e.g. hosting
or co-hosting webinars, seminars or workshops

Loyalty Rewards

Offer rewards or exclusive offers to encourage repeat
business and deepen customer commitment e.g. referral
programs or incentives for long-term contracts

Customer Ambassador Programs
Encourage customer testimonials to amplify and
authenticate brand messaging e.g. rewarding customers
for leaving positive reviews on platforms

Employee Advocacy

Encourage employee social media support to amplify
brand reach and trust e.g. sharing company
achievements on LinkedIn

Packaging & Unboxing Experience
Include personalised notes/offers in packaging to
enhance brand perception, spark excitement and boost

Merchandise & Corporate Gifting
Use branded merchandise at events or as gifts to drive
traffic, establish credibility and influence decisions
e.g. gifting branded notebooks during workshops
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From your ‘Actions Needed’, create a plan for 2026 to enhance your digital & physical touchpoints

Book a Touchpoint Power-Up Hour to get creative input, actionable ideas and a plan
to help make your brand more visible in front of the audience you want to attract.
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