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Aspirational Branding & Marketing
for Inspirational Brands



CREATIVE

Are you a newly launched business that wants to build
a memorable brand? Or is your brand looking dated
and tired? If you want your business to stay relevant in
a changing marketplace, it may be time for a rebrand.
Whether you're a start-up or an established business
looking for a brand refresh, we can help.

With more than 20 years of experience in brand design
and strategic marketing, our design forward team
knows just how to reflect your brand values and make

it recognisable to your ideal client.

With various packages to meet your budget and
requirements, we will customise our service to
suit you and help your business to grow.



: Before we can begin the design process, we will
talk to you. We'll ask you lots of questions to get to
the root of who you are, and what your business is
: allabout.

We'll get a thorough grasp of your ideal client, your
i brand values, vision for the future, and who your
competitors are; all these are important initial
steps in creating an inspired brand identity.

Once we've identified your target audience, their
age group, gender, demographics and preferences,
i we'll develop a strategy to design and implement
your new brand identity. We'll put our creative
heart and soul into innovative design concepts,
working with you to reach a final concept that’s

i unique to you - a brand voice that communicates
your message consistently and authentically,
thereby building trust and loyalty. Our design

i solutions will assist your brand to stand head and
i shoulders above the crowd.



Who will use this?
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. BRAND DISCOVERY

(understanding and setting of the design brief together)
{ LOGO DEVELOPMENT

: (typographic only)

COLOUR PALETTES

. FONT SELECTIONS

i (font licences excluded)

: SOCIAL MEDIA ASSETS

(social media display image files at optimum size for up to 2
i platforms)

¢ Allprices exclude VAT



Who will use this?
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BRAND DISCOVERY
(understanding and setting of the design brief together)

MOODBOARD
LOGO DEVELOPMENT

(typographic with brand mark. A brand mark is a symbol, element,
art, design, or visual image that helps immediately recognise a certain
company. It helps develop and maintain a brand’s image.)

COLOUR PALETTES
FONT SELECTIONS

(font licences excluded)

BRAND MANUAL

(a basic rule book with the brand fonts and colours specified)

SOCIAL MEDIA ASSETS

(social media display image files at optimum size for up to 4
platforms)

All prices exclude VAT
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Who will use this?

Are you an ambitious, aspirational
brand who wants inspirational
branding to take your business

to the next level? Do you want
branding that will grow with

your business?

Example of a typographic logo with brand mark:
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What you get:
BRAND DISCOVERY
(understanding and setting of the design brief together)

MOODBOARD
LOGO DEVELOPMENT

(typographic with brand mark. A brand mark is a symbol, element,
art, design, or visual image that helps immediately recognise a
certain company. It helps develop and maintain a brand’s image.)

COLOUR PALETTES
FONT SELECTIONS

(font licences excluded)

BUSINESS CARD / POSTCARD DESIGN
(up to 2 people)

SOCIAL MEDIA ASSETS

(social media display image files at optimum size for up to 4 platforms)

SOCIAL MEDIA TEMPLATES

(creating the look and feel for the brand’s social media posts, as a
design template for up to 2 templates; editable files supplied)

BRAND MANUAL

(a basic rule book with the brand fonts and colours specified)

£2,495
includes 5 sets of design options with 3 sets of changes

All prices exclude VAT



Who will use this?
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: BRAND DISCOVERY

(understanding and setting of the
: design brief together)

i MOODBOARD

: LOGO DEVELOPMENT
(typographic with brand mark.

A brand mark is a symbol, element,
art, design, or visual image that

: helps immediately recognise a
certain company. It helps develop

: and maintain a brand's image.)

: (includes brand patterns / textures)

{ COLOUR PALETTES
: FONT SELECTIONS

: (font licences excluded)

All prices exclude VAT

BRAND GUIDELINE PDF

¢ (adetailed instruction manual with brand
: colours and fonts specified. Also includes rules
! & assets on how to communicate your brand)

i BRANDING SUPPORT
. FOR 6 WEEKS

: SOCIAL MEDIA ASSETS

(social media display image files at
optimum size for up to 4 platforms)

SOCIAL MEDIA TEMPLATES

(creating the look and feel for the brand’s
¢ social media posts, as a design template
: for up to 4 templates; editable files supplied)

: BUSINESS CARD DESIGN
: (upto 4 people)

i LETTERHEAD DESIGN &
: WORD TEMPLATE
(for letterhead)



Our Logos
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strategic online marketing




Our Logos
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I was confident Vaishali would do a great job
as she has designed various projects for me
over the past 20 years. Vaishali went the extra
mile to fully understand what the logo should
convey about the restaurant and also took into
account the look and feel of the interiors so
she could design a logo that was in harmony
with the overall concept. Vaishali and her team
encapsulated the essence of Vaasu first time
without any changes needed. [ am delighted
with the logo; I would highly recommend her.

I'd recommend using Creative ID if you
would like a fantastic and well thought out
process to branding generation.

Vaishali is such a pleasure to work with,

she gives great guidance and [ really
feel she cared so much about what I

was trying to achieve. Would highly

recommend, their design process is

super thorough.

“Irecently appointed Creative ID
to produce my logo for my PR agency,
and I was so impressed with the service

received and the final results. The service

was professional, first class and highly
polished. Everything was delivered
on time and the results exceeded

my expectations.”

Vaishali is not just a creative and
exceptional designer, but also an
effective project master. From helping
to manage timelines (including holding
me accountable) and controlling costs,
Vaishali always had her eyes on the
deliverables, from both a quality and
effectiveness perspective. What I
appreciate about Vaishali is she acts as

though she is part of the business/team.

Vaishali is warm, approachable and
meticulous — always ready to give
relevant suggestions and go that
extra mile.



Subscribe to our monthly
where we
share our curated pick of
innovative branding and
marketing, as well
as amazing ideas, helpful
resources, recommendations &
latest Creative ID news.

CROP MARKY

Bringing innovation into focus



Let’s chat about how to create
an inspirational brand to engage
the customers you want

T +44 (0)20 72421877

info@creative-id.com

WWW. creative-id.com
@creativeidsocial

creativeidsocial
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